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Redefining Audience Measurement in the Multi-Screen Era

PTS 2016 International Symposium

Introduction

According to the Media Research Report by Nielsen TV Audience in 2015, the
total television watching rate for Taiwanese audience ranging from 12-65 years of age
has decreased to 88.4%. Despite the decrease in percentage as compared to previous
years, the television still reigns as the first place among the five other major media
channels. The internet, which comes in as the second place is undergoing an
exponential growth, with ratings achieving 79.1%. Taiwanese viewers spend an
average of 218 minutes longer on the internet as compared to watching the television.
Another research by iSURVEY shows that the television rating has decreased from
95.4% to 91.1% in the year 2011 to 2015. This research was done in the year 2015,
targeting 2000 Taiwanese audiences ranging from 13-64 years of age. The usage of
phone internet also stands a high percentage of 98.4% and the percentage of users
watching online videos has increased from 11.8% to 22.6% in the year 2011 to 2015.

The above research shows that the audience’s TV viewing behaviors are
gradually changing. Audiences prefer to watch videos online as compared to watching
television programs due to the variety and convenience that the online video platform
has to offer. The traditional television ratings method will no longer be able to deliver
the results accurately. Therefore PTS has cordially invited representatives from NHK
(Japan), KBS (Korea) and RTHK (Hong Kong) to Taiwan to discuss the ideas of

obtaining accurate audience measurement and methods to attract more audience.

Symposium Information

Date: 14/10/2016 (Friday)

Time: 9:30am — 16:30pm

Venue: GIS Taipei Tech Convention Center

Address: (Building Everlight), 2™ floor, Ln.197, Sec.3, ZhongXiao E.Road., Da’an
District., Taipei City, Taiwan R.O.C.

* Japanese and Korean Simultaneous Interpretation are available.
* The slides presented in the PTS 2016 International Symposium will be posted
on the official website (http://www.pts.org.tw/2016multiscreen/index.html).

Accommodation
Royal Biz Taipei Hotel : No. 71. Sec. 1 Jinshan S. Rd. Taipei City Taiwan
TEL:886-2-2397-9399
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Agenda
14™ October (Friday)
Time Activity
Country Speaker
0930 -1000 Registration
1000-1010 Address of Welcome Vice President of PTS Mr. Leh Chyun Lin
) ) Chairman of PTS —
1010-1020 Opening remarks Taiwan .
Mrs. Yu Chiou Chen
Deputy Manager of NHK
Redefining Audience Measurement in the Broadcasting Culture
1020-1100 ) Japan )
Multi-Screen Era Research Institute —
Ms. NAKANO SACHIKO
1100-1120 Tea Break
" ) o Manager of PTS Planning
Television ratings analysis in the Fragmented .
1120-1200 oo Taiwan Department —
Communication Era )
Ms. Cindy Shyu
1200-1330 Lunch Break
Loud, Confused and Incredibly Hollow: .
) o KBS Promotional &
Why we need a measurement innovation in ] o
) ) Broadcasting Division, TV
1330-1410 order to understand transformation of Media Korea ]
; : Ratings Expert —
audience, and How KBS in Korea has been )
. . Dr. Hyungil, Oh
trying to develop it.
The University of Hong
Television programs appreciation index Kong Public Opinion
1410-1450 PIOSIRIE 210 Hong Kong S =P
research Programme Director —
Dr. Chung Ting Yiu
1450-1510 Tea Break
Carat Media Taiwan
1510-1550 TV Program Evaluation in the Big Data Era Taiwan Managing Director —
Mr. YC Chu
Panel Discussion i )
Host (PTS President — Mr. Yueh Chiou)
1550-1630 | “How can we evaluate the performance for TV
: + All of the speakers
programs?”
1730 ~ Banquet Dinner
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